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The Tunisian Medio and Information Literacy [MIL) project we are working on is
conshituted of many parts.

While developing a Tunisian MIL Concept, we found that information about many
essential MIL disciplines, activities and notions are inexistent.
We also noticed that using a (Tunisian) Arabic MIL lexicon requires the translation of
many terms and concepts from English. These terms and concepts are from the media,
journalism, communications and education fields.

The most important of the missing MiL-inked topics are:
- Tunisians' media consumption habits and practices (mainly news)
- Media and Journalism lows; Freedom of Expression laws and practices; Media and
Press Regulation [Unions, public adverlising etc.)
- Laws and praclices ruling media establishing and management (transparency in
ownership and circulation)
- Audience measurement, Polling and Public-Opinion making
- The importance of social media (primarily Facebook) in Tunisian politics
- Parental control and cybersaftety for children

Cur work and research so far have shown that no content [data, figures, surveys,
quotes...] are availoble about all these subjects; a vacuum that we are keen 1o fillin the
following stages of the project.

And we think that the current document (the Glossary) is indispensable for the following
steps of our project.

The main goal of the Tunisian MIL project is to provide scientific and reliable data about
the above-cited fields of activity. We consider that this is necessary for developing a
comprehensive MIL project in Tunisia.

Besides, this Glossary will be confinuously reviewed and enriched. And it will help us
realize two other projects we think are closely linked:

1/ A MIL Trainer's Guide

2/ A Teacher's Guide to MIL

And we hope to create these documents (manualks) in all the available forms: print.
video and digital.

Recent attempts and experiences showed us that all these objectives require
considerable human and material resources.

That is why we chose to start by putting down an English-Tunisian glossary of MIL terms
because we believe it is indispensable for any other MIL or MiL-related activity.
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The document consists in enacting a Tunisian-Arabic glossary of Media

and Information Literacy (MIL) terms as translated from Amerncan English.

The idea comes from our finding that Arabic terms in the MIL field, as in many other
fields in fact, are often different from one Arab counfry to another.

We note that most native English speakers (as a first or second language] know only the
Arabic terms used in the Eastern Arabic countries [Egypt. the Gulf efc.) when the same
terms have tolally different fransiations in Morth-Africa, for example.

We think this Tunision MIL Glossary 15 basic and indispensable. It is the first part of a
larger, comprehensive work.

This exhaustive Tunisian MIL project is the initiative of, and conducted by Ali Miladi and
Mourad Teyeb. Their work is supported and coordinated by Maghreb Media Forum, a
Tunisian media organization.

About Maghreb Media Forum

Maghreb Media Forum (MMEF) is an NGO based and legally registered in Tunis, Tunisia.
Its roles and activilies include producing and publishing content [surveys, features,
analyses, interviews, reports) on a few media issues: Media Regulation, Media and
Information Literacy, Joumnalism Ethics etfc.

It also offers some training for journalists in Investigative Journalism, MIL and Financial
Reporfing.

About the authors

Ali Miladi i a school and university guidance adviser at the Tunisian Ministry of
Educalion, a frainer in inferpersonal communication, pedagogy and media
education.

He is a former high-school teacher in Tunisia.

He is conducting multiple activities and research about Media Literacy in Tunisia and
the Arab world.

Mourad Teyeb s a Tunision media professional, media trainer and freedom of
infermation advocate.

He has been working for the print, online and broadcast industry for 18 years now, and
has covered issues ranging from politics, economy and conflicts to culture, humanities
and media.

He has been covenng Media Literacy issues since 2011,

He has worked for several Tunisian and infernafional media companies, in English,
French and Arabic.

Following is the Tunisia MIL Glossary.
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